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INTRODUCTION
Motivation is at the heart of successful language learning, and many Europeans are
already motivated by the numerous personal and professional advantages to be gained
from knowing another language. But it is important also to understand why many
others do not currently study languages. They may regard language learning as
irrelevant to their lives, too academic, too time-consuming, too boring, or they may
have been put off by their experiences at school. Whatever the reason, imaginative
solutions are required to overcome their reluctance to learn.
This brochure presents 50 examples of projects, methods and events - identified by
the authors of the LINGO study - that have encouraged people either to learn a new
language or to make practical use of their existing linguistic skills. The examples are
drawn from across Europe, ranging in size from small local initiatives to large-scale
programmes at regional, national or European level. Between them, they cover dozens
of different languages and cater to all age groups, social strata and levels of ability.
What is striking about all of these examples is that they reach out to potential learners,
engage them in a way that is both appealing and unthreatening and, in some cases,
challenge traditional notions of how and where languages should be taught.
By making the process meaningful and enjoyable, the hope is that people will come to
see the personal relevance of learning a new language.
These practices have been selected not only for their originality, but also because they
are capable of being transferred to other countries or contexts. Although they represent
just a small sample of the many excellent and innovative initiatives to promote language
learning, it is hoped that this brochure will serve as a useful source of inspiration for
decision-makers, educationalists, teachers and, of course, to the millions of potential
language learners throughout Europe.
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Alden Biesen - Internationaal Vertelfestival
Languages in a fairy tale setting
What better setting for storytelling than a medieval castle? During the week-long Internationaal
Vertelfestival, held annually at the chateau of Alden Biesen, you can enjoy a thriller, a romance, a spinechiller or a comedy, indoors or outdoors, day
or night, in several languages. Storytellers from
various countries unite their vivid imaginations,
select their favourite fairy tales and narrate
them to the audience in their mother tongue.
During the week the festival is open to school
groups. Depending on their curriculum these
groups can opt for stories in Dutch, English,
French or German or a combination of these
languages. In 2005, 9,000 pupils from 120
schools attended the festival.
Photo: H.Timmerman

The weekend is dedicated to an adult and family audience. During the day, stories are told through
walking tours around the castle. In the evening, the atmosphere sharpens with the Magical Mystery
Tour, Irish Story Nights and erotic stories! And on Sunda y afternoon the audience has 45 different
performances to choose from.
The festival is open to every one and attracts a
very enthusiastic audience. Giv en that most
activities are multilingual, visitors are
introduced to new languages and stories at the
same time.
In this way they are made aware of both the
cultural and the linguistic richness of the
countries from which these stories originate.
Storytelling is a direct and successful method
of language promotion. A good storyteller can highlight the beauty and melody of the language he or she
is narrating in, addressing the audience face-to-face without the use of props and calling upon their
imagination to bring the story to life. The festival is evaluated by the audience at the end of their visit
and has proved extremely popular with
Contact
Guy Tilkin
all age groups.
Each year tick ets are sold out within
three weeks of the festival being
announced.
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Organisation

Landcommanderij Alden Biesen

Tel

+32 89 519355

E-mail

guy.tilkin@alden-biesen.be

Website

http://www.alden-biesen.be
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ALLEGRO
Reaching out to disadvantaged learners
The ALLEGRO project (Access to Language Learning by Extending to Groups
Outside) is bringing language learning to groups in the community who do
not usually regard themselves as language learners or who have only limited
opportunities to learn a new language. This can be for reasons of social or
economic disadvantage, geographical isolation, or physical or learning
disabilities. So far, 30 small but innovative projects have been set up in
Denmark, France, Slo venia, Spain and the UK, many of them in outreach
community venues. For example, the partners have worked with people
recovering from addiction (UK), the long-term unemployed (Fr ance), groups
of children with Down’s Syndrome and autism (Spain), people with severe
learning disabilities in residential care (Germany), prisoners (Slovenia, UK),
senior citizens with disabilities (Denmark, Slovenia) and those with longterm mental health problems (France).
New types of learners means more flexible approaches and ALLEGRO has been trying out different ways
of teaching languages to these sometimes challenging groups, including drama and role play, songs,
learning a new language in self-help groups (study circles), cross-skills work (teaching a language in
cookery classes, for example) and ICT. In some cases, the partners have needed to devise ways of
introducing their groups to the idea that learning languages could be for them. This often means providing
the opportunity to have short and enjoyable language learning experiences rather than long courses.
Each individual project has required the organisers to work
with agencies outside education (social and community
workers, charities, health care) both to set up the language
learning opportunities and to work in collaboration with them
to develop appropriate techniques. This adds value to the
project as the benefits of language learning are promoted
not only to the learners but also to professionals.
The overwhelming response has been that language learning
raises self-esteem and aspirations. From children to older
learners, the feedback has been almost unanimously positive. By and large, agencies and services have
been keen to take part and have recognised the powerful impact that the language learning experience
has had on their client groups. Another spin-off of the project has been its impact on the teachers and
educationalists themselves who have
Linda Parker
learnt that there are many barriers to Contact
be broken when it comes to language Organisation
Association for Language Learning
learning: teacher as well as learner
Tel
+44 1788 546443
attitudes, prejudice, assumptions about
lindap@all-languages.org.uk
methodology and received ideas about E-mail
who can learn languages successfully.
Website
http://www.allegro-lingua.net
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Babaiola e Baballotti in Tutto il Mondo
Discovering Sardinian through nursery rhymes
Babaiola e Baballotti encouraged young children in Sardinia to learn about
the language and culture of their ancestors through the use of nursery
rhymes, creatures from the animal world, painting and play activities. In
doing so, they discovered their own cultural identity and learned to
respect linguistic diversity.
The project began with a nursery rhyme in Sardinian, translated
into Italian and English. The pupils were then required to interview
members of their families in search of stories, legends, proverbs
and nursery rhymes that run the risk of being forgotten. Children
took their role as anthropologists very seriously, recording the
testimonies of their
gr andparents in their home
environment. The grandparents were invited to teach
their grandchildren the stories, rhymes, music and
memories of their own childhoods.
In the classroom, simple texts were chosen, most of
which related to the animal world and to traditional
customs. These were explained to the children,
dramatised, divided into sequences, translated into
Italian and English and learnt by heart following the
rhythms and tonalities of the Sardinian tradition. The
children were then asked to re-elaborate the content of the stories, enriching them with numerous
details and much imagination.
To make possible the process of acquiring these linguistic elements, permanent laboratories have been
set up so that children have all the necessary materials for their activities. The spreading of existing folk
stories to a wider audience, via a special CD-ROM (Duru-Duru), has
also proved successful in promoting the Sardinian language.
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Contact

Angelo Spiga

Organisation

Selargius 1 Circolo Didattico

Tel

+39 070 850826

E-mail

dirselargiusuno@tiscali.it

Website

http://www.lascuolaingioco.it
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Camps in Euskera
Colloquial Basque for students
Under this scheme schoolchildren who are studying Basque visit local communities where Basque is
spoken. The visits are organised either during the school year (for students on Basque immersion
programmes) or as part of a summer language camp (for students with Basque as a school subject).
The aim is to increase the students’ language abilities and skills,
particularly in terms of listening comprehension, informal speech
and natural interaction. They experience genuine social environments
in which they use colloquial Basque and attend excursions, games
and sporting events as well as other non-academic leisure activities.
The organisers have established close relationships between the
language camps and the local communities so the students learn
about different ways of working and living.
Proof of the scheme’s success is the increasing number of children
wanting to attend the camps during the school period. In 2003,
more than 830 students participated in the programme with 32
groups of students from 29 education centres attending the visits
during the school y ear. Demand far exceeded supply with more
than 1,070 students applying.
The fact that the camps are attended by the
students together with their teacher is
regarded as a key factor in their success. This
allows the students to continue their school
lessons and to practise the language in a nonformal environment. Another special feature
of this approach is the choice of a community
speaking a minority language as the place to
host the camp. The in volvement of the local
community in the activities helps to raise the
students’ cultural awareness as well as their
appreciation of the intimate links between
language and culture.

Contact

Eduardo Aldasoro Lecea

Esther Mugertza Imaz

Organisation

Departamento de Educación, Gobierno de Navarra

Tel

+34 848 426587

E-mail

ealdasol@cfnavarra.es

Website

http://www.pnte.cfnavarra.es/profesorado/recursos/euskera/

emugerti@cfnavarra.es
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DeutschMobil - France Mobil
Languages on the road
DeutschMobil is a German initiative that aims to promote the
German language in France. Groups of enthusiastic young
lecturers travel from classroom to classroom, backed up by a
library bus full of brochures, textbooks, dictionaries and other
educational materials. In fact, DeutschMobil is about much more
than language promotion; the main purpose is to fight prejudices
against the German language and German culture and to present
the modern face of Germany through discovery and
entertainment.
Between January 2001 and April 2005, the eight DeutschMobil lecturers visited more than 2,270 schools,
organised more than 4,500 events, came into contact with more than 132,500 pupils in French primary
and secondary schools and travelled more than 261,500 kilometres!
The success of DeutschMobil inspired a French version, France Mobil, which
was set up in 2002 to promote French in Germany. Up to February 2005, the
13 French lecturers had visited 2,155 schools, 162,293 pupils and 7,514
teachers. Moreover, in 2004 six more lecturers from new EU member states
joined the France Mobil team for three months as a way of underlining the
importance of multilingualism in Europe.
In recognition of their
efforts to encour age the
learning of neighbouring
languages, DeutschMobil
and France Mobil were
awarded the Adenauer-de Gaulle prize on 22 January
2004 on the occasion of the 41st anniversary of the
Elysée Treaty.

Contact

Kurt Brenner (DeutschMobil)

Frédéric Sauvage (France Mobil)

Organisation

Fédération des Maisons Franco-Allemandes (DeutschMobil)
Service Culturel de l’Ambassade de France (France Mobil)
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Tel

+33 4 67604811 (DeutschMobil)

+49 30 590039205 (France Mobil)

E-mail

deutschmobil@maison-de-heidelberg.org

frederic.sauvage@diplomatie.gouv.fr

Website

http://www.deutschmobil.com

http://www.francemobil.de
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Dinocrocs
Making early language learning fun
Hocus & Lotus, the little Dinocrocs that teach
new languages to children, were born with a
mission: to apply at home, school and
kindergarten the dev elopmental principles of
psy cholinguistics (originating from field
research and crucial to the development of the
child’s competence in a new language). These
principles include: affection, a major priority
for the child to start speaking a new language;
narr ation, encased in mental processes
responsible for natural language learning;
frequent repetition, necessary to enable
immediate language use. It also means a set
of new and enjoyable experiences for a new
language.
Educational strategies were invented to apply these theoretical principles at school and at home: creating
a brand new world inhabited by new characters (Hocus and Lotus, half-crocodile, half-dinosaur, who live
in a park with their many friends); in venting a magic T-shirt to function as a mental bridge to enter the
new world; using the narrative format (a special
theatre pla y) to help children and adults
experience the new language together; using
gestures, intonation, facial expressions and
children’s previous experiences to convey
meaning to the new words; creating a mini-musical for each story to provide emotional repetition; and
providing illustrations as visual input of stories and characters.
There are six stories for each y ear of teaching, making a total of 30 stories over the fiveyear course. These are accompanied by 30 scripts, to be performed by adults and children
together; 30 mini-musicals; 30 illustrated stories; 30 cartoons; and games and narrative
exercises for each story. All the materials, created for children aged 2-3 to 9-10, are
available in English, French, German, Italian and Spanish. Overall, the child experiences
about 800 words.
Moreover, teachers can impro ve their
competence in delivering the Hocus &
Lotus course with the aid of a training
DVD containing short films that show
how to perform the narrative pla y and
the mini-musicals.

Contact

Traute Taeschner

Organisation

Università di Roma La Sapienza

Tel

+39 06 4440638

E-mail

info@hocus-lotus.edu

Website

http://www.hocus-lotus.edu
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Emigredes
Giving a voice to Albanian immigrants in Greece
A theatre play called Emigredes (Immigrants),
by the Polish writer Slavomir Mrozek, is helping
to fight prejudices against the Albanian
language and Albanian culture in Greece. The
play, which has been staged by the Theatre of
the New World in Athens focuses on the life
and working conditions of immigrants and
attempts to shed some light on this community
and its language.
This is the first time that Albanian has been
spoken on stage in a Greek theatre and the
first time that professional Albanian actors have
performed in Greek. The play can be seen in both languages (at a reduced rate for performances in
Albanian), the programme is in both Greek and Albanian and the Greek text provides some useful facts
about the history of Albania, its language and
the political situation in the country.
Performances of Emigredes initially ran for four
months in 2003. Public demand was such that
it ran again for two months in 2004. In May
2004 it was presented in Tirana, the Albanian
capital, and in two big Greek cities, Kavala and
Kalamata. In December 2004, the play was
performed during an anti-racist festival in
Athens.

Emigredes has been welcomed by the Greek press and media as
well as the public. It has succeeded in provoking panel discussions
and media debates in Greece and in raising a wareness about the
status of Albanians, their origins and their language. At the end
of each performance, there is an opportunity for a discussion
between the director, the actors and the audience.
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Contact

Vaggelis Theodoropoulos

Organisation

Theatro tou Neou Kosmou

Tel

+30 210 9212900

Fax

+30 210 7510603

E-mail

maria511@acis.gr
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Enfants d’ici, contes d’ailleurs
A story from far away can tell you a lot about your neighbour
«Once upon a time, far, far away, lived a merchant.
The sky had given him a beautiful daughter: her skin
was tender as a rose petal, her ey es the colour of
forget-me-nots and her lips a deep raspberry red…»
This fairy tale, The Flower of Paradise, comes from
Armenia. Although exotic in terms of colour, taste
and the language in which it is written, the
messages it conveys are those of children’s stories
the world over.
The project Enfants d’ici, contes d’ailleurs
(Children from here, stories from elsewhere) collected a
series of fairy tales from «other» European cultures - Armenian, Berber,
Kurdish and Roma - and presented them in a small booklet. The stories were written both in the original
language and in the target language, and included a section on the history of the languages and cultures
of European minorities. Children from multicultural schools illustrated the booklets during three residential
seminars with artists.
In this way, the children became involved not only as
target groups but also as active participants in the
process.
During their artistic workshops they learned a great
deal about the history, culture and language of these
often neglected lands.
The fairy tales, so rich in content, opened the children’s
horizons to all kinds of new lifestyles, cultural symbols and
types of languages from places they knew little about.
The project was implemented in Belgium, France, Greece and Spain. Schools (teachers and pupils)
participated actively in the preparation and diffusion of the books. Teachers in particular benefited by
using the books during their teaching in order to raise awareness of the richness and uniqueness of
minority languages and cultures in
Marianne Poncelet
Europe. The books pro ved a great Contact
success and are now on sale in France, Organisation
International Yehudi Menuhin Foundation
Italy and Spain by De Vecchi Publishers.
Tel

+32 2 6733504

E-mail

menuhin.foundation@skynet.be

Website

http://www.menuhin-foundation.com
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English for Art Lovers
Stimulating language learners through culture
Ev ening courses normally take place in classrooms but English for Art
Lovers aims to stimulate learners’ linguistic and cultural senses at the
same time. The course, for intermediate to adv anced learners of English,
enables participants to pursue their historical, cultural and artistic
interests while using and learning another language.
As the course is about art, the
participants meet at museums, art
galleries and ev en in artists’ studios. This
change of environment helps to support the learning
process: pictures have to be described and the participants’
own impressions and feelings put into words (in the foreign
language). Before each of these visits, the participants research
the background of the relevant artist in class, as homework or on the
Internet. They then prepare a presentation in English on selected works by that
artist and tell the other participants about a certain painting or about certain details in a
painting.
Every year, the VHS-Hamburg (the institution that developed English for Art Lovers) identifies suitable
exhibitions, museums and art galleries in or near Hamburg and announces the programme for
the course. Its success has been such that the concept has been extended to English
theatre as well.
The idea began 15 years ago with a teacher, Ms. Sara Sello, who ran
a course in the Hamburger Kunsthalle. This was a success and so
she offered a course to the VHS-Hamburg in German, and when that
also proved popular she began teaching the course in English. English
for Art Lovers has been going on for over 10 years and the constantly
changing material ensures that the interest of the participants is
maintained. It reaches members of the public who would not otherwise
attend a language course, appealing to their natural interests and doing
away with the inhibitions often experienced by adult language learners.
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Contact

Heidi Staschen

Organisation

Hamburger Volkshochschule

Tel

+49 40 428412763

E-mail

H.Staschen@vhs-hamburg.de

Website

http://www.vhs-hamburg.de
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English in Songs
A musical introduction to languages
Singing is a pleasurable activity for children of all ages. Inspired by its popularity, the School of Modern
English in Bratislava introduced the English in Songs project in 2000 to encourage children to learn a
new language through music and spontaneous artistic activities.
The School of Modern English, together with the
children’s teachers, selects the songs - mostly by
Slovak composers with an English translation - and
assists schools with the training of their pupils. When
the children are ready, the School organises a concert
at the Bratislava Culture and Information Centre.
The children have also recorded four CDs in cooperation with Slovak Radio, and have learnt more
than 500 new words.
The project has been welcomed by children, teachers
(pre-primary and primary) and parents alike. In
addition, continuous feedback is provided by
participating teachers and children, allowing any
alterations to be made if necessary.
English in Songs has had a profound impact and has changed the way of teaching at man y primary
schools and kindergartens in Slovakia. Its effect can also be measured by the number of concert participants
and by the number of CDs that ha ve been sold.
The project will continue with plans to expand the
songs to other languages such as German,
Hungarian, Russian and Spanish from 2005-2007.
Aside from Slovak Radio and the Bratislava Culture
and Information Centre, the project is also supported
by the State Language School in Bratislava and the
Information Office of the European Union.

Contact

Vojtech Krestánk o

Organisation

Štátna jazyková škola

Tel

+421 2 64366494

E-mail

info@1sjs.sk

Website

http://www.1sjs.sk
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EU & I
Using «intercomprehension» to understand other languages
You might not speak Portuguese, but you’ll be amazed to
find out how much you can understand! In y our own
language, you know how to find information about trains,
for example, and how to get from one place to another. To
perform such a task, you make use of strategies and
knowledge of which you are only partly conscious. Why
not try out those same strategies on a foreign language?
EU&I focuses on the notion of «intercomprehension»:
namely, that receptive competence in an unknown
language is not only the result of «linguistic transfer» (as
between languages of the same family), but also the result
of the transfer of receptive strategies as part of «a general interpretative process which underlies all
communicative activity». These strategies can be applied to achieve comprehension tasks in any language.
The project has developed a specific methodology for
learning through «intercomprehension» and challenges
learners with a number of real-life situations that can be
tried out on its website. For example, there are three
activities relating to trains and railways that require users,
firstly, to fill in a request for information, secondly, to book
a train ticket for a specific journey on a specific day using
the Portuguese railway website and, thirdly, to test their
memory of what they have just learnt. Each time they are
successful one of the red lights at the top of the screen
will turn green. At the end of the process, users will realise
that they have managed to book a journey in a language
that they have never studied.
When complete, the EU&I website will offer models of stimulating «intercomprehension» activities for
each of the 11 languages covered by the project (Bulgarian, Dutch, English, French, German, Greek,
Italian, Portuguese, Spanish, Swedish and Turkish). These will also be publicised in a DVD that will be
made available to language policymakers, educationalists and
would-be learners.

18

Contact

Filomena Capucho

Organisation

Universidade Católica Portuguesa

Tel

+351 232 419500

E-mail

fcapucho@gmail.com

Website

http://www.usz.at/eui/
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EUROMAIL.COM
E-mail partnerships for adult language learners
EUROMAIL.COM (EUROpean Adults MAILing to
COMmunicate ) addresses adult language learners in
the Czech Republic, Denmark and the Netherlands. It
aims to overcome the difficulties that some adults have
in travelling abroad by offering them the opportunity
to communicate via e-mail with adults in other countries
who are learning the same target language. This target
language serv es as the language of communication
between them.
At the beginning of the learning period the teachers
screen the students and identify the pairs who will
communicate with each other. The students are then
required to use the foreign language to describe
themselves, their way of life and their cultural background. The opportunity to communicate on a personal
level with their peers in another country has proved v ery motivating for the learners and feedback from
the participants over the several years since the project began has been very positive.
This approach serves a double purpose: it consolidates and activates adults’ knowledge of other languages
while also increasing
their IT skills. In
addition, it raises their
intercultural awareness
and encourages them
to form friendships with
other Europeans who
share their interest in
language learning.
The EUROMAIL.COM concept can easily be transferred to other languages and countries. Indeed, there
are plans to widen its scope by inviting evening schools for adults from other European countries to join
the partnership programme. The EUROMAIL.COM website is also used to exchange experience between
the foreign language teachers involved in the project.

Contact

Eva Krarup Steensen

Organisation

Metropolitanskolen

Tel

+45 3539 7263

E-mail

es.me@ci.kk.dk

Website

http://www.juromail.com
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Fête des Langues à Nantes
Celebrating linguistic diversity
Amharic, Berber, Chinese, Corsican, Creole, Dari, Khmer, Kurd, Persian,
Poitevin-Saintongeais, Quechua, Touareg … these were just some of the
40 regional, minority, migrant and ancient languages and dialects on offer
at the 2004 Fête des Langues (Language Festival) in the city of Nantes.
This festival has been held every year since 2000, bringing together native
speakers of all the languages - indigenous and otherwise - that are spoken
in Nantes. Special stands are made available in the historic city centre to
encourage conversation between these different linguistic groups.
The Fête des Langues is seen as a way of facilitating intercultural dialogue
and exchange between foreign populations in the same city. But it is also
about fun and entertainment. The most popular activity is the «language
competition» when the festival organisers choose a word and distribute a
leaflet to the public. The winners are those participants who manage to
translate this word into the greatest number of languages. To do this,
they must contact as many of the foreign language speakers as possible
and ask them for the translation of the word in their mother tongue,
which they then write down on their leaflet.
The festival also includes a choir for children, games and puzzles that
encourage participants to discover the alphabet, writing and proverbs of
the various languages that are represented, food tasting, music and dance
performances and contact with original clothing and objects from the
countries and cultures of the foreign language speakers.
The first annual fête or forum des langues took place in Toulouse and the idea has now spread to a
number of other French cities, among them Bayonne, Brest, Decazeville, Douai, Lyon, Montauban, Nice,
Pamiers, Paris and Perpignan.
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Contact

Luc Douillard

Organisation

Association «Nantes Est Une Fête» (Neuf), Maison des Citoyens du Monde

Tel

+33 2 40431915

Fax

+33 2 40461172

E-mail

luc.douillard@libert ysurf.fr
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Get Talking
BBC language campaign
According to EU Eurobarometer surveys, adults
in the UK do not score well as foreign language
speakers compared with the rest of Europe.
Get Talking aimed to use the recruiting power
of broadcast media to attract more UK adults
to language learning and to help make learning
opportunities more accessible and flexible. The
starting point was the huge number of potential
learners: BBC market research showed that
31% of UK adults were interested in learning a
language but only 11% were actively doing so.
During the annual national Adult Learners’
Week (15-21 May 2004), 11 BBC local radio
stations publicised the Get Talking campaign
and pointed people to local sources of further information and learning. Buses run by BBC local radio
toured the regions offering free taster sessions with local teachers in French, German, Italian and Spanish.
Visitors to buses and the BBC’s open learning centres were given information about local learning
opportunities and BBC language resources, as well as live access to the BBC languages website. They
were also given CD-ROMs containing sample video-clips of all BBC language courses (covering 9 languages)
on television and the website. The website publicised the taster sessions and also offered a user-friendly
interface with a database of local courses.
96% of those attending a taster session had felt encouraged to continue and three months later 57% of
respondents had taken concrete action to learn a language.
Get Talking also aimed to encour age teachers to adopt more flexible models of course delivery, better
suited to the needs and learning styles of adults. The lack of convenient local learning opportunities in the
UK is a factor that works against taking up a language, with 58% of active learners working on their own
at home. To this end, the project promoted the role of the BBC’s public-service television and on-line
language materials in facilitating more flexible learning. A comprehensive analysis of BBC resources in four
languages was created for teachers and worksheets were made available for distribution to learners.
All materials were free of charge and are still available on the BBC languages website. Free workshops
for teachers were also organised in 12
David Wilson
locations across the UK: 520 teachers Contact
attended and the meetings were heavily Organisation
BBC
over-subscribed. Ideas arising from the
Tel
+44 208 4558066
workshops have now been published on
david.wilson@virgin.net
the BBC languages website, together E-mail
with a discussion document about Website
http://www.bbc.co.uk/languages/tutors
blended learning.
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Goldfish
Language survival skills
As part of its direct marketing activities, Avista Education
uses an original and witty video clip (40 seconds in total)
to motivate people to learn foreign languages.
The clip is intended for use in cinemas, on TV and
on the Internet, and it shows how a powerful message
can be deriv ed from a simple creative idea using fairly
limited financial means.
The video clip has had a fantastic reaction and has been nominated in several competitions. It has also
been shown on national TV channels in various countries as an example of original and innovative
marketing. The company has received many requests to use the film in other countries and
circumstances.
What makes this method of motivating people to learn a foreign language so unique
is, first and foremost, that it uses a short film with plenty of action and only one line of
text. To begin with, the video shows a fish swimming around in its bowl;
a cat appears and approaches the bowl, licking its lips; the cat sticks
a paw into the water and tries to catch the fish; the fish then barks
like a dog and succeeds in scaring the cat away. The clip finishes with
t h ecaption «Learn another language». Pro vided this last line is
translated, the video can be used for any target audience.
The main reason for the success of the Goldfish video clip is its
combination of simplicity, playfulness and surprise. The result
is a gentle and humorous encouragement to people to tak e
the step of becoming active learners of a foreign language.
The use of film and commercials is not very common in the
language teaching sector, but Goldfish has shown that it is possible to
deliver an entertaining, clear and powerful
message via this medium.
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Contact

Mita Drakenberg

Organisation

AVISTA Education

Tel

+46 84401630

E-mail

mita@avista.nu

Website

http://www.avista.nu
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Herzliche Grüße
Discovering German through the senses
What is it like to «touch» or «feel» or even «grasp» a language? Herzliche
Grüße (Best wishes) offers an innovative and original way to discover German
through a multi-sensoral multimedia exhibition for all ages.
Herzliche Grüße was conceived and financed by the Goethe-Institut in Munich,
and designed by a special exhibition agency (Würth & Winderoll). Between
2000 and 2004 the exhibition travelled through 43 countries and was seen
in 85 cities around the world. Some 600,000 people have visited the
exhibition so far, and this number will continue to grow since Herzliche
Grüße will carry on touring the globe over the next few years.
Interactive monitors, video screens, headphones and mechanical
games are available for eager visitors of all ages, and the exhibition is arranged
according to six different «fields of experience»: the Blue House (seeing
German); the Red House (feeling German); the Yellow House (grasping
German); Images of Germany (cultural and geographical information); Did
you know? (fascinating facts about German, surprising information about
Germany); and Klangschnecke (Soundscape).
The exhibition has been hosted
by branches of the Goethe-Institut
around the world, often with an individual flavour.
For example, in Istanbul the organisers prepared a competition
with questions about the exhibited objects. Winners were given
Lebkuchenherzen, typical German heart-shaped gingerbread
biscuits.

Feedback on Herzliche Grüße from the visiting public has been
extremely positive and the exhibition has also been warmly
welcomed by the German and international press. The project’s
website shows some of these reactions as well as the
exhibition’s tour schedule.

Contact

Kristina Pavlovic

Organisation

Goethe-Institut

Tel

+49 89 15921330

E-mail

pavlovic@goethe.de

Website

http://www.goethe.de/gruesse
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INLET
An Olympic guide to Greek
What is the Greek word for «athletics»? Or «synchronised swimming»? How do you find your way to your
hotel or order a meal in a Greek restaurant?
The answers to these questions can be found in a
multilingual mini-guide produced for visitors to the 2004
Olympic Games in Athens as part of the INLET (Introducing
Language Enhancement Techniques) project. The 2004
Olympics was the perfect occasion to introduce people to
the Greek language, not only because they were held in
Athens but also because of the Games’ Ancient Greek roots
and the Greek derivation of the names of many Olympic
sports.
INLET aimed to introduce techniques that would motivate a mass audience to learn foreign languages,
showing individuals how they could benefit by learning a relatively small number of key phrases without
having to commit themselves to becoming fluent in any particular language. The project’s month-long
promotional campaign was targeted at two tourist «hot spots», Athens International Airport and the
Ancient Theatre of Epidaurus, which between them received an estimated 14 million visitors in 2004.
The INLET material was distributed via a dispenser at Athens Airport and an info-kiosk at Epidaurus. It
was also available at hotels and restaurants in Athens and on the islands of Milos and Sifnos. The
campaign was backed up by a series of TV slots, broadcast in several European countries, posters and an
SMS service. Visitors were able to register for a series of short Greek language lessons, in the form of
sample dialogues, that were sent by SMS to their mobile phone at regular intervals each da y. These were
accompanied by an electronic Greek mini-dictionary. As a follow-up, the project website provides
information about more formal Greek language courses and learning resources.
INLET demonstrated the effectiveness of using a high-profile event with a «captive» audience to promote
language learning. By providing visitors with information that was relevant to their needs during their
stay, the project sought to show the usefulness of knowing a few phrases in a foreign language. Such
was the interest aroused by this novel approach that similar initiatives are underway to promote languages
at the 2006 Football World Cup in Germany and the 2007 America’s Cup in Valencia.
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Eleni Malliou

Organisation

Ellinogermaniki Agogi

Tel

+30 210 6032550

E-mail

malliou@ea.gr

Website

http://www3.ellinogermaniki.gr/ep/inlet/
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Intercooltural
Opening doors to the wider world
The Intercooltural website (http://www.intercooltural.hu/) has been developed by a group of Hungarian
teachers of English as a creative space for «interculturally-minded» learners and teachers.
Through Intercooltural, they can share
their experience of intercultura l
encounters of all kinds: trips abroad,
school exchanges, learning experiences
and personal encounters.
The site has been developed by and for
teachers and learners, so it gives voice
to those directly inv olved in foreign
language education. The focus is not on
what’s going on in the classroom, but
how young people can develop their
skills to communicate across cultures
(«Opening doors to the wider world»,
as the site motto says).
The website consists of three areas. The Red door is a platform for young
people to exchange their cultures and their experiences at home and abroad
(impressions of field trips and exchange visits, information on cultur al
ex cursions abroad and open forums on topics that young people find
attractive). There is also a space for free expression: food stories, travel
stories, stories of friendship and love and stories of culture shock have been
the most popular among teachers and learners.
The second area, Intercultural classroom, and the third area, Teacher
development, are places where teachers can find useful data on organising
trips, hints for visits, exchanges with other teachers, on-line teaching materials
and resources for professional development. The site also provides resources
for teachers who are planning to organise field trips abroad for their students.
All the materials have been written by teachers and students from Hungary and several other European
countries (Croatia, Finland, Poland and Slovakia) who have taken part in school exchanges and fieldwork
trips. It is believed that the approach to
Csilla Hös
organising extra-curricular activities such Contact
as school exchanges and competitions Organisation
IATEFL-HUNGARY
has influenced the way a lot of teachers
Tel
+36 1 4604400
in these countries perceive the role of
csilla.hos@iatefl.hu
intercultur al communication in the E-mail
education of young people.
Website
http://www.intercooltural.hu
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Join the Club!
Community-based language clubs
Join the Club! has established a large network of community-based language clubs which aim to promote
the learning of an additional
language to one’s mother tongue by
non-traditional means. The project’s
main objectiv es are to increase
language learner autonomy and to
raise language users’ awareness of
cultural differences among various
countries and nationalities.
Join the Club! has members in
Finland, France, Germany, Latvia,
Lithuania, Spain, Sweden and the
United Kingdom. The languages
offered are English, French, German,
Lithuanian, Luxembourgish, Spanish
and Swedish.
The project has successfully started 40 language clubs, attracting people of all ages and occupations.
Some clubs are open to the general public and some are aimed at certain sectors. For example, there are
clubs specifically run for senior citizens, unemployed teenagers, librarians, county council employees
and teachers. Clubs also take place in a variety of formal and non-formal locations.
To be able to give club facilitators a sound theoretical foundation to run such clubs, an on-line language
advising course developed by Hull University has been offered resulting in the production of multilingual
language learners’ packs and club facilitator packs. These will enable pedagogues who are not part of
the project to start and run their own clubs.
The success of the project is ensured through frequent on-line
meetings, where project members can discuss project activities
and pedagogical questions. This has proven both stimulating and
thought provoking, while also offering a vital communicative link
between the partner countries.
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Contact

Loretta Qwarnström

Organisation

Högskolan Dalarna

Tel

+46 23 778388

E-mail

lqw@du.se

Website

http://www.jointheclub.net
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Journalistenstipendium Duitsland-Nederland (JDN)
Language exchange programme for Dutch and German journalists
JDN is a yearly ex change programme for eight Dutch and eight
German journalists, set up 11 years ago to impro v e
communication between the two countries. The journalists
exchange work places for a period of two months, during which
they experience the world from the point-of-view of the other
culture. If they are to do this successfully, they have to acquire
- prior to the exchange itself - a good knowledge of each other ’s
language and working culture, and to get to know their
counterpart on a personal level. To this end, both groups attend
a two-week intensiv e training course before going abroad.
In 2002, Talen v oor Talent (Languages for Talents), a Dutch organisation specialised in innovative teaching
approaches, was asked by JDN to redesign the language and culture training aspects of the programme.
They came up with a completely new concept, under which the participants assume a new identity as a
native journalist of the other culture. As such, they are supposed to be able to speak the target language,
although they continue to receive all the necessary support and advice from their teacher and from their
counterparts in the other language group.
Through a specially-tailored theatrical play, the participants
compete with the other group by presenting and promoting the
language that they are in the process of learning. This provides
many situations in which they have to behave and communicate
as if they were already working in the target country. The lively
dynamic of the course (discussions, presentations, writing
contests, cabaret, songs, etc.) and the many exchanges between
the two groups creates a supportive and highly motivating
atmosphere.
The participants have responded very enthusiastically to this method, which can of course be adapted to
any group of professionals undergoing a similar exchange between two European countries. Not only has
the JDN programme helped them to adapt better to the circumstances of their exchanges, but all agree
that it has also made them much more aware and open-minded as journalists.
Contact

Katrin Arntz, Rob Meines

Sylvain Lelarge

Organisation

Journalistenstipendium

Talen v oor Talent

Tel

+31 70 3621838

E-mail

info@journalistenstipendium.nl

+31 6 12706313

contact@talenvoortalent.nl
Website

http://www.journalistenstipendium.nl
http://www.talenvoortalent.nl
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JoyFLL
Join your grandchildren in learning a foreign language
In many European countries children are looked after by their
grandparents while their parents are at work. This is certainly
the case in Bulgaria, Greece, Italy and Spain. Grandparents are
expected to help out not only with every day activities at home,
but also increasingly with their grandchildren’s homework.
This was seen as an opportunity to motivate grandparents whose
grandchildren were studying a foreign language to join in. JoyFLL
encouraged them to tak e up a foreign language no matter
whether they had ever studied one before or had studied one a
long time ago and since given up. The project also aimed to show to language schools that it is worth
catering for their pupils’ grandparents, because this can influence the way that children learn.
At the start, project partners felt rather awkward about inviting grandparents to go back to school, so
naturally they look ed for «non-typical» classroom activities as a way of engaging their interest. They
came up with the idea of games similar to those used in teaching young children which impro ve memory
skills. These games also added to the fun and helped to create a relaxed atmosphere in the classes.
Making mistakes is never pleasant, particularly for adults, so the emphasis was on attaining survival
level competence and partial speaking skills. The grandparents enjoyed the social aspects of learning in
informal «clubs» with the other grandparents, and they participated very enthusiastically in the various
language competitions, pairing up in a team with their own grandchild.
JoyFLL capitalised on the close intergenerational relationship
between grandparents and grandchildren, with each motivating
the other to learn through shared activities. It demonstrated to
reluctant learners that the process of learning a foreign language
can be fun, and did much to dispel the stereotype that languages
can only be learned when you are young. But the best proof of its
success was the very high retention rate among learners, as well
as the fact that the language
clubs have continued to run
after the end of the project.
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Contact

Maria Stoicheva

Organisation

Znanie Association

Tel

+359 2 9874950

E-mail

maria.stoichev a@gmail.com

Website

http://www.joyfll.net
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From Kindergarten to Jobless
Free Spanish lessons for children and the unemployed
During their final academic year, students in the Spanish section at
Bydgoszcz Training College in Poland giv e free classes in Spanish as a
way of practising their teaching skills. Their «pupils» consist of a group of
six year-old children in a kindergarten, a group of 7-8 year-old primary
school children, six groups of children at local secondary schools and four
groups of jobless people.
The free classes serve two main purposes: they encourage the learning of
Spanish, an important and popular language but one that is still not widely
taught in Poland, and they make future language teachers more aware of
their professional teaching tasks. In addition to the classes, «Spanish
Days» have also been introduced in many schools to promote the culture
and the language to those pupils who are not learning Spanish.
The tutor responsible for teacher training, Ms. Renata Majewska, organises the sessions in consultation
with school directors and the local employment office. She also supervises the students’ performance.
So far, the classes have reached more than 500 children and jobless people, and
the feedback from learners, school directors and trainee teachers has been very
positive. Many school directors are asking for Spanish language classes and they
are considering introducing Spanish as an extracurricular activity.
The scheme has also had an impact on the labour market since languages are now regarded as a
valuable professional skill. As a result of their participation in the classes, some of the unemployed
learners have found seasonal employment in Spain.
The project runs without any external funding. Books have been bought by
the local employment office for use by the unemployed learners and the
Spanish Embassy in Poland has contributed with 25 textbooks. As a followup, the Spanish Embassy and local authorities have decided to found a
Spanish bilingual section in one of the secondary
schools in Bydgoszcz.

Contact

Renata Majewska

Organisation

Nauczycielskie Kolegium Jæ zyków Obcych Bydgoszczy

Tel

+48 52 3221661

E-mail

renmaja@wp.pl

Website

http://www.nkjo.bydgoszcz.pl
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Language Deed of the Year
Giving multilingualism a face
The Federation of Foreign Language Teachers in Finland (SUKOL) awards an annual prize to an individual or
organisation who, in their opinion, has performed the Language Deed of the Year. The purpose is to emphasise
the importance of multilingualism and to encourage diversification in language learning in Finland.
The prize is given to a person, group of people, institution, municipality or city that has promoted
language skills by one or more of the following actions: showing that such skills are part of modern
citizenship; demonstrating the professional benefits of languages; acting in support of different languages;
developing innovative pedagogical solutions. SUKOL draws up a shortlist of nominees and chooses the
best candidate while OTAVA, one of the leading publishing houses in Finland and a member of the
European Educational Publishers Group, sponsors the award.
The main goal is to promote multilingualism in order to give language skills a «face». In 2001, the first
year of the scheme, the prize went to Mr. Viljo Kohonen of the University of Tampere, for his contribution
to innovative language teaching. In 2002, two neighbouring comprehensive schools - Närpes
Högstadieskola in Sweden and the Finnish school Jaakko Ilkan koulu - were rewarded for their joint
promotion of each other’s language.
In 2003, the award went to one of the most famous sports
commentators in Finland, Mr. Tapio Suominen, for his way of using
different foreign languages while he was interviewing foreign sports
personalities. And the 2004 award was given to the small
community of Joroinen in eastern Finland in recognition of its
supportiv e language policy for students.
SUKOL is also organising a three-year project called KISU
(Kielitaitoinen Suomi or Multilingual Finland), starting in 2005.
It consists of a large-scale information campaign for parents and
teachers about the importance of language skills in a modern society. It
also aims to train guidance counsellors and principals, to in volve students
by organising competitions locally
and to gather success stories
relating to the learning and use
of languages.
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Païvi Koivistoinen-Toivonen

Organisation

Federation of Foreign Language Teachers in Finland

Tel

+358 9 1502522

E-mail

paivi.koivistoinen-toivonen@sukol.fi

Website

http://www.sukol.fi
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Language-friendly Communities
Promoting respect for regional languages
Regional languages
and cultures are being
boosted in the DanishGerman border region
through the joint
Language-friendly
Communities project, an initiative that has been spearheaded by Sprachenland Nordfriesland and a
number of partner institutions, among them the Zentrum für Niederdeutsch. The title of Languagefriendly Community is awarded to those municipalities in the region which promote an «attitude of
respect for speakers of other languages, along with their cultures, and openness to foreign residents».
A leaflet sent to the municipalities lists the criteria for acquiring the «language-friendliness» label: a
multilingual administration (signposts, multilingual correspondence, etc.); language use at public events
(speeches, reports, etc.); active promotion of language-friendly institutions (e.g. multilingual nursery
schools and educational establishments) in those municipalities where the staff in kindergartens, schools
and the local administration use both local languages at work; cultural versatility (theatre, literature,
religious services in various languages); and integration of foreign residents (via language courses,
associations, social facilities, etc.).
The decision of the language label jury is based on questionnaires and visits to the municipalities. Of the
35 municipalities assessed by the jury in 2004, six were awarded the title of Language-friendly Community.
The competition was widely reported in the media and disseminated on the Internet with the winners
receiving their prizes at a special ceremony.
Aside from the competition, one-day seminars are held for administrative emplo yees to emphasise the
benefits of multilingualism and provide training in the relevant regional language. As representatives of
the municipalities, these people are in an excellent position to act as multipliers. In addition, an annual
language and cultural festival brings people from the entire region together. The cross-border aspect is
particularly prominent, with both Danes and Germans participating.
The Language-friendly Community project will continue in the future, and those municipalities that did
not win a prize have been offered assistance by the jury in implementing language-friendly policies.
Other border regions and regions with minority languages have also expressed their interest in learning
from these experiences.
Contact

Günter Flesk es

Thomas Steensen

Organisation

Zentrum für Niederdeutsch

Nordfriisk Instituut

Tel

+49 4662 77272

+49 4671 60120

E-mail

info@plattdeutsches-zentrum.de

info@nordfriiskinstituut.de

Website

http://www.plattdeutsches-zentrum.de

http://www.nordfriiskinstituut.de
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Languages Work
See what you miss in life when you do not speak languages
Languages Work is a multi-activity campaign which promotes
language learning by attempting to prove to people what they ma y
miss in life if they do not speak a foreign language.
The success of the campaign - its uniqueness and its strength in
language motivation - lies in the bright and amusing character
of Languages Work products. A series of colourful postcards
and posters bearing witty and comic messages in different
languages (from German to Arabic) seek to make people aware
of the value of languages and their importance in career
development and widening of horizons.
Apart from these products, the campaign is based on a variety
of activities (events, media and press) and materials such as an activity folder, CD-ROMs with video clips
of celebrities talking about how languages have helped them in their lives, handbooks and fact sheets,
all of which are distributed to key intermediaries who act as language promoters (career advisers,
information providers, language teachers and services).
The Activity Folder for schools provides lesson suggestions and
classroom activities which can be used by teachers of other
subjects (for example, careers, citizenship, ICT or enterprise
education) as well as languages. This provides a tool whereby
messages about the value of languages can be embedded into
general learning and development. The materials have been
designed in accordance with the UK’s Careers Guidance
Framework, which seeks to enable young people to reflect on
their strengths and abilities, to teach them how to research
opportunities and help them to make sound decisions about
their future careers.
The Languages Work philosophy is underpinned by three key
messages: «English is not enough», «a little language can make
a lot of difference» and «languages improve the quality of your life». The campaign has had a strong
impact across the UK and has reached a variety of groups in a number of different regions. The project
is operated by CILT, the National Centre
Teresa Tinsley
for Languages in the UK and supported Contact
by the Department for Education and Organisation
CILT, the National Centre for Languages
Skills.
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+44 207 3795110

E-mail

info@languageswork.org.uk

Website

http://www.languageswork.org.uk
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Learn English - Lern Deutsch
An easy way to enter a new language
In the new Europe it is not enough to know just one
language. But many people do not realise how much
they already know of some other languages,
particularly those in the same linguistic family as their
mother tongue. This is true of English and German.
The Goethe-Verlag wants to show students how easy
it is to learn English or German if they already speak
one of these two languages. To this end, they
designed a series of six posters featuring 288 words that are very similar and easy to learn in both
languages.
The series, which can be viewed on the Goethe-Verlag
website, is attr active to people of all ages. Indeed, it
was a surprise to the promoters that so many schools,
teachers, students and parents were interested in
the posters.
Since the idea was launched, man y people have
supported and helped to spread it, offering hints on
how to use and build on the poster concept. The idea itself is very simple, y et it succeeds in making
people reflect on their own language and related (e.g. Germanic) languages. Furthermore, teachers can
access and download numerous suggestions on how to use the posters in different language learning
environments.
A strong belief that Europeans are interested in their
neighbours’ cultures and languages and that learning
a foreign language can and should be easy from
the very beginning underpins the success of the idea.
In addition to the poster concept, the GoetheVerlag’s website contains a number of different
games.
For example, an English-German memory-card game is a vailable at http://www.goethe-verlag.com/
karten. Learners can play 22 different
Jan Schumann
memory-type card games on-line to Contact
enhance their vocabulary skills. Free Organisation
Goethe-Verlag
tests are also available to learners in 24
Tel
+49 89 74790010
languages
and
522
language
information@goethe-verlag.com
combinations at http://www.goethe- E-mail
verlag.com/tests.
Website
http://www.goethe-verlag.com
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Listen and Touch
Basic English for the visually impaired
The Listen and Touch project has created learning and training
materials that enable the blind and visually impaired to learn
English as a foreign language and which help their teachers to
apply teaching methods suitable for the visually impaired.
The main outputs include: a Methodology of Teaching a Foreign
Language to the Blind, which provides theoretical and practical
information for teachers; a two-level English course based on
the Streamline English methodology, specially adapted for the
blind and printed in Braille; a Teacher’s Notes brochure, giving
some practical ideas for teachers using the above course with
totally blind learners; a Braille Manual for blind learners who start learning English as a foreign language
(student’s and teacher’s editions); and an interactive CD-ROM course that enables the blind to learn
English through the use of multimedia. The CD-ROM course has been developed in three language
versions that are addressed to native speakers of Bulgarian, German and Greek.
Trials on all these materials were run during pilot courses in
Austria, Bulgaria and Greece which tested their quality and
appropriateness for the visually impaired and linked the
developed teaching methods to the language teaching and
learning process. The enthusiastic feedback received from the
participants confirmed the suitability and the motivational impact
of these innovative learning tools. In the words of one Bulgarian
participant: «I enjoyed every minute and every activity we were
involved in during this English course! I am very proud of my
achievements in English. I want to learn more and more. I know
I can!»
It is hoped that the CD-ROM course has laid the foundation for future technical developments that will
provide the visually impaired with further opportunities to develop their skills. Most importantly, they
are able to practise in a secure environment, which may help overcome any inhibitions an already
vulnerable student target group has about learning languages.
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Diana Tsotova

Organisation

Euroinform Ltd.

Tel

+359 2 9872135

E-mail

euroinform03@euroinformbg.com

Website

http://www.listenandtouch.org
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Marathons des contes et langues
A «window» on Europe’s languages
Every y ear on the European Da y of Languages (26
September), a consortium of 10 leading European foreign
language and cultural institutes based in Belgium (the
CICEB consortium) organise a series of joint ev ents to
celebrate Europe’s cultural and linguistic diversity.
The first set of events, the Marathon des contes
(Storytelling Marathon) is designed to activate the senses
of all age groups. At the Museum of Fine Arts in Brussels,
nine professional storytellers from across Europe take their
audiences on a tour of the imagination, bringing together
under one roof the ph ysical poetry of sign language, the
jazzy rhythms of Finnish, the obscure softness of Gaelic, the m ysterious diphthongs of Danish and the
solemn vivacity of Spanish.
The second event, the Marathon des langues (Language
Marathon), takes place at the premises of the participating
institutes. Free mini-courses are available for languages
such as Bulgarian, Lithuanian, Polish and Romanian, as
well as food tasting, language level testing, information
about studying abroad, films, publicity on the countries
whose languages are featured and games for everybody.
All activities are for free and were enthusiastically received
by the many participants.
As a follow-up, CICEB is planning to organise storytelling and language awareness events in Belgian
schools. They will also organise a project, Fairy Tales before Take-Off, to promote languages through
storytelling events at international airports.
The partners of the CICEB consortium responsible for the original Marathons included the Alliance Fr ançaise
de Bruxelles-Europe, the British Council, the Ceské Centrum, the Dansk e Kulturinstitut, the GoetheInstitut, the Instituto Cervantes, the Istituto Italiano di Cultura, the Louvain Institute for Ireland in
Europe, the Österreichisches Kulturforum Brüssel and the Suomen Benelux-instituutti.

Contact

Marie-Aude Matignon

Organisation

Alliance Française de Bruxelles-Europe

Tel

+32 2 7882151

E-mail

ma.matignon@alliancefr.be

Website

http://www.ciceb.org
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Maribor Language Festival
When your city is no longer your own…
In October 2004, residents of Maribor in Slovenia woke up
to find their city transformed. Instead of the usual
instructions in Slovene, parking meters, telephone booths,
pedestrian crossings, public toilets and no-smoking areas
all bore signs in a foreign language.
These signs were part of a publicity campaign that accompanied the
first Maribor Language Festival. The organisers aimed to immerse the
population in foreign languages beforehand and to put them in a position
where they were obliged to understand the meaning of foreign words
through their association with familiar landmarks. This innovative strategy
literally took languages on to the streets and into people’s everyday
lives, demonstrating very forcefully the advantages of knowing another
language.
The campaign ran for 10 days, time enough for the public to absorb the various foreign words on display
and to develop an awareness of the languages they represented. It was backed up by promotional slots
on TV and radio stations and by advertisements in the local press. Further activities included an information
campaign in elementary schools, high schools, public institutions such as the police service, hospitals,
bus and railway companies and in hotels.
The festival itself lasted for seven days and included exhibits about 24
different languages, the history and culture of the countries from which
they originated, lectures and taster lessons in various languages and
demonstrations of language learning materials. The festiv al was very
well attended and will be repeated in October 2005.
The publicity campaign was the work of the MediaMix advertising agency
and it won them the «grand award» at the 14th Slo venian advertising
festival (SOF) in the Other means of advertising category.
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Contact

Zlatko Tišljar

Organisation

Andragoški zavod Maribor

Tel

+386 2 2341124

Fax

+386 2 2341122

E-mail

zlatko.tisljar@azm-lu.si

Helena Matavz

helena.matavz@azm-lu.si
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Moi Toi Nous
French the West African way
Zory, a town of some 1,200 inhabitants in the south of
Poland, has a very active municipal museum. In 2004,
one of its educational projects introduced local people to
the French language through an exhibition, Moi Toi Nous
on West African culture and civilisation.
Moi Toi Nous was conceived as a journey of discovery,
opening up the beauty, diversity and cultural riches of the
African continent and allowing visitors to «explore» the
West African variant of French. This was designed to appeal
to children and young students in particular, taking language teaching out of the classroom and setting
it in a wider context.
The emphasis was therefore not only on language acquisition
but also on the fostering of intercultural understanding and
exchange, an appreciation of the similarities and differences
between the Polish and West African ways of life and a
creative and uninhibited use of language.
The museum prepared a special programme for each group
of visitors, including a general introduction to West Africa
and lectures and workshops based on African art, culture
and everyday life. The French language was introduced in
a humorous way through a list of special words that
participants needed to cope with real-life situations.
By combining language learning with other activities, the
participants were drawn into a completely new environment
in which they felt free to express their imagination. The
language was brought alive for them through an appreciation
of the culture in which it is rooted and through the use of
that language in a practical, relevant and engaging manner.

Contact

Katarzyna Podyma

Organisation

The Municipal Museum of Zory

Tel

+48 32 4343714

E-mail

muzeum@muzeum.zory.pl

Website

http://www.muzeum.zory.pl
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Morning Train
Language learning on the rails
For commuters, the daily trip to work is often a waste of time, unless they are fortunate enough to be on
the 6.20 morning train from Riihimäki to Helsinki. There, a carriage has been set aside which provides an
inspiring setting for a language lesson.
This innovative scheme was the brainchild of the Adult Education Centre of Riihimäki. The Centre offers
evening classes for adults in a range of subjects: languages, painting, art history, literature, etc. However,
Riihimäki citizens who commute daily to Helsinki are less motivated to take evening classes because of
their long working hours and their daily journey to and from the capital. So, since 2002, in co-operation
with Finnish Railways, the Centre has offered them the possibility to brush up their foreign language
skills on their way to work.
Language courses are provided by professional teachers and sever al courses are available: English for
beginners, intermediate English, German, Russian literature, Russian vocabulary and Swedish. The twomonth courses take place three times a week and last approximately 40 minutes, the time of the journey
itself. Teaching materials are carefully selected by teachers, with the emphasis on oral skills.
Feedback from learners has been enthusiastic: a survey in 2004 produced very positive reactions in
relation to teachers and methodology. Local newspapers, radio stations and the national and foreign
press have all supported and promoted the idea. Every semester, the Adult Education Centre and Finnish
Railways jointly distribute colourful brochures
describing the updated range of courses,
schedules, teaching materials, fees, etc.
Learning languages on the morning train was
awarded the 2003 European Language Label.
The initiative was initially supported by the
Finnish National Board of Education.
Now, participants pay a relatively low fee of
60 euros with the rest of the costs being
covered by the Adult Education Centre, which
itself is supported by the Municipality of
Riihimäki and the Finnish Government.
Perhaps the Adult Education Centre of
Riihimäki has found the key to language
motivation: adaptability to the needs and
schedule of learners, plus guaranteed
quality in teaching in an original setting!
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Contact

Hannele Kohtamäki

Organisation

Riihimäen kansalaisopisto

Tel

+358 40 7582158

E-mail

riihimaen.kansalaisopisto@riihimaki.fi

Website

http://www.riihimaki.fi/kansalaisopisto
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Multilingual Christmas Market
Languages for sale
Every year in December, language classes at the EOI centre in Santander, Spain are given a festiv e touch
with the organisation of a multilingual Mercadillo de Navidad. This was conceived as a simple and enjoyable
out-of-classroom activity, allowing students to practise their languages in a convivial atmosphere,
celebrating Christmas with traditional food and songs while also raising money for humanitarian causes.
Students are asked to bring objects to be sold on the last
day of class and other students volunteer to sell the objects.
The flea market is then conducted in the four languages
that are taught at the centre (English, French, German
and Italian), and each participant wears a badge indicating
in which languages he or she can
communicate. The festivities finish
with Christmas songs in the four
languages and with the donation
of the proceeds of the market
going to UNICEF.
This set of activities is designed to motivate beginners during the first
semester of their language classes. It has produced a very enthusiastic
reaction from the students, who welcome the opportunity to use their
languages in such a practical and pleasurable way. Their participation in
the flea market increases their sense of involvement and their motivation
for learning languages.
The EOI centre considers the market, which began three years ago,
to have been a success in terms of encouraging students to express
themselves in a foreign language, as well as being a lively and creative
event in itself.
By combining learning activities with a celebration, the teachers
have been able to associate languages with something other than
the classroom, and students realise that they can have fun and
practise their languages at the same time.

Contact

Pierrette Hargoues-Turon

Organisation

Escuela Oficial de Idiomas de Santander

Tel

+34 94 2239462

E-mail

secretaria@eoisantander.org

Website

http://www.eoisantander.org
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NIFIN
Promoting Nordic languages
NIFIN, the Nordic Institute in Finland, is a well-established organisation funded by the Nordic Council of
Ministers. In recent years, it has organised a wide range of campaigns and events to promote the
learning of Nordic languages.
One example is the publication of free Norwegian-Finnish
and Icelandic-Finnish vocabulary guides for air passengers.
Aimed at people travelling between Finland, Iceland and
Norway, the guides were handed to passengers with their
flight tickets. In this way they could acquire basic
vocabulary for communication in the language of their
country of destination. The initiative was co-sponsored by
Finnair, the Finnish embassy in Iceland and the Icelandic
embassy in Finland.
Another major awareness raising activity took place in connection with the European Year of Languages
in 2001, with the distribution of 30,000 postcards promoting all eight Nordic languages (Danish, Finnish,
Faroese, Greenlandic, Icelandic, Norwegian, Sami and Swedish). This series of 8 postcards proved so
popular that NIFIN made a reprint of more than 15,000 postcards in 2004.
In 2002, the official Day of the Finnish Language (April
9) was commemorated in Denmark with the publication
of 10,000 copies of a free brochure, Hyvää päivää! –
Må jeg præsentere det finske sprog? (Hello! May I
introduce the Finnish language?). The event was covered
by Danish Radio and Finnish Radio and Politiken, a major
Danish newspaper, published two articles about the
brochure.
BIBBi, the Nordic virtual library for children (http://www.Bibbi.nu) allows children to read short summaries
of books and to listen to the Hans Christian Andersen fairytale The Ugly Duckling in the fiv e major Nordic
languages on the Internet. Those interested in Nordic languages, culture and society can also attend the
regular events at NIFIN’s Nordic library in Helsinki, including meet-the-author evenings, storytelling for
kindergarten groups, school visits, exhibitions and seminars.
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Contact

Mortem Bennum

Organisation

NIFIN Pohjoismaiden Suomen instituutti - Nordens institut i Finland

Tel

+358 91 800380

E-mail

nifin@nifin.helsinki.fi

Website

http://www.nifin.helsinki.fi
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Open Door Event and Italian Week
Language «tasting» for new learners
Ev ery August, the FOF-Aarhus organises two informal
events to attract adults to their language evening classes,
the Open Door event and the Italian Week.
The Open Door event takes place on a
Saturday, with free admission. It gives
potential learners the opportunity to
talk to teachers in a non-committal
way, to find the appropriate
course lev el, taste food and
drinks from the culture of the
target language and become
acquainted with the musical, entertainment and other traditions of that culture.
The event attracts many adults who may want to study a foreign language
but who are not sure about their level. It also allows them to talk directly with
the teachers and to receive individual guidance as to the most appropriate
course.
This approach has had very positive results, with more than 20% of the
language learners in the evening classes having been attracted by the Open
Door event. All expenses are covered by the FOF-Aarhus, which regards
this as an effective way of boosting the numbers of students on their courses
and as a good means of publicity. Teachers also welcome the opportunity
to meet potential students in person.
In the Italian Week, the participants learn about Italian cuisine and how to
prepare it, participate in an Italian language course and attend lectures on
Italian culture. The relaxed and social environment created by the cookery
classes extends to the language course and has a highly motivating effect
on the participants. Almost all of them return the following year to repeat
the experience.
Both events offer information about other subjects than languages, which often has the advantage that
potential students with an interest in, say, culture or history, learn «by chance» about the possibility of
learning languages.
Contact

Vibeke Rosendal

Organisation

FOF (Folk eligt Oplysnings Forbund)

Tel

+45 86 122955

E-mail

vibeke@fof-aarhus.dk

Website

http://www.fof.dk
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Plaisir des mots, amour des langues
What is your favourite foreign word?
During the European Year of Languages in 2001, a production
team from the French worldwide channel TV5 Monde came up
with the idea of raising awareness about foreign languages
through everyda y words. Plaisir des mots, amour des langues
was a series of 90 very short portraits of multilingual people
expressing themselves in their mother tongue as well as anything
up to seven other foreign languages.
«What is your favourite word in a foreign language?» the
interviewers asked. Answers included the following: maravilla,
kyrielle, inspiriert, papillotte, cosy, illusión, fuvola, subtlety and
beauté. These replies were inspired by a mixture of humour, creativity, poetry and pragmatism on the
part of the interviewees, who stressed the pleasure and personal benefits that they had derived from
being able to speak other languages.
The languages of the European Union were represented by native
speakers or other groups of people such as multilingual couples
or friends from different countries. Non-EU citizens living in
Europe were interviewed as well, including Americans, Brazilians,
Japanese, Moroccans and many others, and sign language was
also represented.
All 90 clips were
broadcast via the TV5
Monde website and a
competition about
European citizens’ favourite words was held during 2001 for
Internet users. This competition was accompanied by access to
free on-line resources about language learning.
In addition to the TV5 network (TV5 France-Belgium-Switzerland,
TV5 Europe, TV5 Africa, TV5 Asia, TV5 0rient, TV5 USA and TV5 Latin America, with a total coverage
amounting to around 130 million households), the clips were broadcast during 2001 by Euronews, Rádio
e Televisão de Portugal (RTPI), RadioTelevisión Española (RTVE) et Televiziuena Romana (TVRI). Moreover,
the RATP (the public transport network
Michèle Jacobs-Hermès
in Paris) broadcast clips in the Europe Contact
metro station for two years and the Organisation
TV5 Monde
Alliance Française in Brussels has been
Tel
+33 1 44185554
broadcasting clips on its premises and
michele.jacobs@tv5.org
has used them as educational material E-mail
Website
http://www.tv5.org
for its students.
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Poetry Competition
A creative approach to foreign languages
The Talenacademie (Language Academy) in the Netherlands
runs a competition for pupils between the ages of 12 and 18
to write short poems in a foreign or second language. Teachers
receive ideas and materials as a way of stimulating their pupils
and helping them with this activity. A national jury then decides
upon the best poems, which are rewarded with interesting
prizes such as language-related trips.
The competition is designed to allow youngsters to express
their feelings and emotions, to be creative and to play with
languages. For example, a number of the participants not
only wrote a poem but also created objects like a treasurechest in which the poem could be found on an old piece of
paper. In k eeping with this spirit, the jury has been instructed
to focus on the content, the creativity and the attractiveness
of the poem rather than any grammatical or spelling mistakes.
A poster has been produced by the Talenacademie that presents the winning poems. This poster can be
seen in schools and libraries across the country and has helped raise a wareness about the competition.
Associations of language teachers, regional newspapers and radio stations have all co vered the competition
and the prize-giving ceremony that was held on the European Day of Languages (26 September).
To date, more than 2,800 youngsters ha ve entered the competition and the general
level of quality and creativity has been highly praised by jury members.
The next competition, planned for 2006, will pay more attention to helping
teachers stimulate the children’s creativity and to offering activities in the
classroom. Participants will also have access to advice, in the form of a
«Helpdesk», regarding the methodology to be followed. As well as motivating
the pupils, the competition has also attracted a number of sponsors who are
willing to contribute with prizes for the winners.

Contact

Ruud Halink

Organisation

Talenacademie

Tel

+31 43 3507400

E-mail

ruud.halink@talenacademie.nl

Website

http://www.talenacademie.nl
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Poland Stopover
A journey into an unknown language
Every day at the Brussels Children’s Museum a unique tr avel
experience takes place: groups of y oung pupils and their teachers
go on a linguistic and cultural trip to Poland!
Poland Stopover is part of a larger exhibition on the theme of
«Change» that is designed for groups of French- and Dutchspeaking schoolchildren. In this particular exhibit, the children’s
parents are emigrating to Poland and the aim is to give the children
as realistic a feeling as possible of what it is like to leave behind
your friends, your home country and, above all, your own language.
The exhibit is highly interactive: firstly, the children are invited to
sit in a replica train carriage bound for Warsaw, where they are
shown a short video about Poland and taught a few survival words
in Polish by the animatrice (guide). They are then conducted into
a room that is decorated on one side as a Polish grocery store and
on the other side as a typical Polish classroom. They are greeted
by a Polish teacher, Ms. Ewa Sawicka, and all the subsequent
activities are conducted exclusively in Polish. All of the products in
the grocery store are Polish and all the items in the classroom are
JFdeK
exactly as they would be in Poland. The teacher introduces some products to the children (pointing out
similarities between the Polish words and their French/Dutch equivalents), sings a Polish children’s song,
gives them a lesson on the Polish alphabet and asks for a couple of volunteers to act out the story of
Little Red Riding Hood in Polish. To finish with, they go through to the kitchen and she helps them to
JFdeK
prepare a traditional Polish soup.
Poland Stopover has been v ery enthusiastically received by pupils
and teachers alike. After an hour «in Poland», the children know
some 5-10 words of Polish, have lost their fear of this «strange»
language and have developed a strong curiosity about the Polish
way of life. Moreover, they have learnt what life is like in an entirely
different cultural environment, with a new language, new people,
new friends, a new school and new habits, and have disco vered
that adaptation is not always easy.
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Contact

Kathleen Lippens

Organisation

Le musée des enfants / Het kindermuseum

Tel

+32 2 6400107

E-mail

childrenmuseum.brussels@skynet.be

Website

http://www.museedesenfants.be
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Saxon Fortress Churches in Sibiu County
Reviving Romania’s German heritage
The mediev al Saxon fortified
churches, or Kirchenburgen, of
Romania are among the most
remarkable buildings of Europe’s
Christian heritage. The Saxons
came to Transylvania in the 12th
century at the invitation of a Hungarian king who wanted to
populate the eastern border of his realm. They were offered
land and privileges in exchange for defending the territory
where they settled, but unfortunately their unique architectural
legacy is rarely visited and little known by Romanian children.
This project aimed to raise Romanian pupils’ awareness about
the Saxon cultural heritage in Sibiu County and to help them
use this knowledge to guide foreign tourists. After every visit
to the fortified churches, or around the town of Sibiu, the
pupils took turns in playing the guide in front of their
classmates. Then they guided pupils from other Romanian
counties who were visiting Sibiu, and later foreign teachers
who came to the county as part of a European school partnership.
The pupils also tried their hand at writing «child-friendly» travel guides. They were fascinated by the
stories connected to the fortified churches and the various defence towers, how they were built, and by
legends such as the «forgive and forget cell», where couples who wanted to divorce were locked away
until they made up with each other. They used these stories in their guided tours to arouse their classmates’
interest and emphasised the traditions that have been borrowed from the Germans and preserved to this
day.
The project increased the pupils’ motivation to learn German and English; particularly German, since
most of the bibliography about the churches was in this language. They developed their communication
skills while interviewing German people or while guiding friends and tourists in the area. Every Christmas,
a festival of carol singing was organised in Romanian, German and English for the pupils, their teachers
and their parents.

Contact

Diana Sarbu

Organisation

Scoala nr.13 Sibiu

Tel

+40 269 247474

Fax

+40 269 223303

E-mail

sc13@isjsibiu.ro

+40 269 223931

constantinsarbu@xnet.ro
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See You at the Port
A multilingual guide to Genoa
Genoa is a city with a fascinating history that
has produced many outstanding personalities
over the centuries, as attr active today as it was
to the man y wealth y and sophisticated
foreigners who made this a stop on their Grand
Tour.
See You at the Port was part of a project to
celebrate Genoa’s status as 2004 European
Capital of Culture, a joint activity between the
Scuola Media Statale Durazzo, a daily
newspaper (Secolo XIX) and the Port Authority
of Genoa.
The project motivated students to discover the
secrets and the traditions of their city and to reveal them in turn to the tourists who came to visit during
2004. Through a series of creative activities (writing, graphics,
painting and music), the children prepared to become guides for a
da y. Their starting point was the port, the «main door» to the city
and the meeting place of different cultures and peoples.
The students produced a brochure about Genoa, partly bilingual,
and a supporting CD that employed the «language» of poetry,
graphics, painting and music. In doing so, they were encouraged
to explore and emphasise the communicativ e aspects of foreign
languages, not simply their cognitive side, and to use these in
their encounters with tourists.
The project generated a good deal of enthusiasm among the
participants, and in the following school y ear around 250 students
joined together to produce the guidebook Genova 2004, several
chapters of which were written in Italian, English, French and
Spanish.
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Contact

Teresita Gambescia

Gabriella Mezzasalma

Organisation

SMS Durazzo Genova

Tel

+39 010 312396

E-mail

teresitagambescia@libero.it

Website

http://www.porto.genova.it/comunicazione/ragazzi/ragazzi.htm

elenico.ge@libero.it
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Shakespeare per i ragazzi
Bringing Shakespeare «home» to Italy
Romeo and Juliet, The Merchant of Venice, Two Gentlemen of Verona … all Shakespearean and very …
Italian. Shakespeare set 14 of his 37 plays in and around Italy. He apparently had a deep lo ve for the
country and its language. And so did the pupils and teachers of Wythensha we Education Action Zones in
Manchester when they decided to learn and
perform Shakespeare plays in Italian. What
could be more appropriate than staging the
plays in the place that the author imagined them
- in Italy and in Italian?
Shakespeare per i ragazzi took primary,
secondary and special school children from one
of Manchester ’s most deprived areas to
Bologna’s Piazza San Stefano to perform 12
plays by Shakespeare, his greatest Italian hits,
for a massive audience.
The children’s efforts, representing a y ear of work, resulted in a very successful performance in both
Italian and English, attended by the British Ambassador, Italian pupils (with whom the English schools
have set up exchange programmes and are often in touch via e-mail), parents and relatives as well as
the local population. The Manchester pupils’ ability in speaking Italian was particularly impressive.
The school, jointly with the theatre company, Shakespeare 4 Kidz, succeeded in motivating the pupils,
their parents and teachers to participate actively in the preparation of a large-scale performance in a
completely new language.
The achievements of the children that participated in this activity are also remarkable. Not only ha ve
they been able to communicate and indeed perform in a new language, but they also learned so much
about the language and the country to which it belongs.

Contact

Gaynor Fitzgerald Gorman

Organisation

Wythensha we Education Action Zones

Tel

+44 161 4895600

Fax

+44 161 4895267

E-mail

gaynor.gorman@manairport.co.uk
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Soccerlingua
Football is the universal language!
Football is the people’s game and football superstars are famous all over the
world. Young football fans want to copy their heroes in everything they do:
the way they play, the way they look, the clothes they wear. So why not
encourage young fans to learn the languages that their favourite players
speak? So many top stars now play in foreign leagues that football has
become a multilingual environment, and the players are excellent role models
for language learning. The foreign professionals who learn the language
and immerse themselves in the local culture are often the most
successful on the pitch.
Soccerlingua is a new approach to language promotion. It uses
the theme of football to encourage language learning among
children and teenage fans. Soccerlingua has produced promotional
films and an interactive DVD quiz with which children can test their language skills and football knowledge.
The project has also produced an Easy Reader book in the style of a football magazine along with a
promotional website. These products give y oung people the opportunity to take the first few steps in a
new language by watching, reading and listening to fans and players from different countries. The motto
of the project is that languages are fun when learning is linked to a passion or hobby such as football.
In order to create an interesting and entertaining product,
the project promoters have filmed interviews with famous
players, youth players and lots of lively fans (during EURO
2004). By including exclusiv e interviews with female star
players the project
will appeal equally
to girls and bo ys.
Top football clubs and national associations have supported the
project in the creation of the products. These clubs and associations
will also form the basis of a dissemination network in six countries
to take the project concept into schools, football youth academies
and beyond.
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Contact

Richard Weaver

Organisation

European Sports Linguistics Academ y

Tel

+44 7791781611

E-mail

info@soccerlingua.net

Website

http://www.soccerlingua.net
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Social Outlets
Informal ways to practise Irish

For as na Gaeilge was founded in December 1999 to promote the Irish language throughout Ireland. The
organisation has a role in advising public bodies and other groups in the private and voluntary sectors in
all matters relating to the Irish language.

Foras na Gaeilge’s main activities include the following: funding Irish language organisations and activities;
promotion of the Irish language through advertising, competitions and events; publication of guides and
resource materials; sponsorship of bilingual events; workshops and training seminars; organisation of
exhibitions; production, distribution and promotion of Irish language and Irish-interest books; formulation
of new terminology for the Irish language and the compilation and publication of new Irish language
dictionaries; and supporting Irish language education.
One of the most original activities that the organisation promotes through its website and newsletters is
Social Outlets, a list of cafés and social places where people can meet socially and speak Irish together.
For several years now, there has been an increase in the number of cafés, restaurants, cultural centres,
and clubs where Irish is the main language, and more outlets are opening every y ear. These outlets are
especially useful for learners attending classes as they offer an opportunity to practise the Irish they
have been learning in a more informal
Contact
Breandán Mac Craith
setting.
Organisation

Foras na Gaeilge

Tel

+353 1 6398407

E-mail

bmaccraith@forasnagaeilge.ie

Website

http://www.gaeilge.ie
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Souvenir Calendar
Welcome to Lithuanian!
«I speak Spanish to God, Italian to women, French to men
and German to my horse.» (Charles V)
Whereas Lithuanian can be used to talk to anyone!
That is one of the messages of a souvenir calendar
produced by Vytautas Magnus University in Kaunas,
Lithuania for foreign exchange students. It seeks to
promote Lithuania as a country and the Lithuanian
language and culture in a way that is both humorous and
informative, through caricatures, proverbs and local jokes.
Intended as a tool for survival language study and
communication, the calendar contains basic information
about the Lithuanian language (the alphabet, phonetics,
some elementary grammar, useful phrases, numbers,
names, days of the week, months, food and drink, etc.)
and its cultural roots. For example, foreigners are happy
to find out that they can speak a little Lithuanian simply
by adding a Lithuanian ending (-as or -is) to a foreign
word, such as internetas, kompiuteris, kabinetas,
prezidentas, studentas or universitetas.
The calendar was sent to Lithuanian embassies, partner
universities, members of the Lithuanian diaspora and any
other institutions around the world with an interest in
Lithuanian language courses or co-operation with their
Lithuanian counterparts. The response was overwhelmingly
positive and demand from these recipients quickly
outstripped supply. So much so, that a second edition of
the calendars was published at the end of 2004.

easily adapted to other languages, which
about Countries, Cultures and
Languages) to produce similar calendars
for all the languages of the new Member
States of the European Union (Cyprus,
Czech Republic, Estonia, Hungary,
Latvia, Lithuania, Malta, Poland, Slo vakia
and Slovenia).
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One of the advantages of the calendar is that it can be
has led to a project (FEEL: Funny, Easy and Effective Learning
Contact

Ineta Savickiene

Organisation

Vytautas Magnus University

Tel

+370 37 327807

E-mail

i.savickiene@pmdi.vdu.lt

Website

http://www.vdu.lt/LTcourses
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Speech Bubbles
European languages presented by European children
Speech Bubbles pro vides a platform for European schoolchildren
to «present» their language to children in other countries through
short television programmes. These programmes, of 5-10 minutes
each, relate to the kind of themes in which children are most
likely to be interested (greetings, nature, food, sport, the
neighbourhood in which they live, clothes, the body, etc.). The
languages covered are Bulgarian, Dutch, English, French, German,
Greek, Italian, Spanish and Swedish.
The Speech Bubbles methodology includes: developing a framework for the programmes; planning, rehearsing
and recording the material (on location and in the studio); editing the video material into short programmes;
and evaluating the programmes with different audiences.
The first programmes were broadcast in German y, Spain and
Sweden, mainly on local television networks (open channels
and commercial local channels), and across the EU via satellite.
The project partners are currently looking at how to link these
programmes with the Internet as a way of encouraging people
to contact them with their feedback.
The main strengths of
this approach are that it produces original and interesting
material in nine European languages; the children are able to
address each other directly; and a large audience is reached
through the television broadcasts. Children seem generally to
be very interested in watching children from other countries
and cultures and hence, as a motivational method, this works
quite well in comparison to a lot of printed material.
Schools are following this approach in a more basic way, exchanging the material with each other and
through an on-line video server. The partners plan to produce a DVD comprising the best material from
the television programmes, which could be used in future by interested teachers or multipliers.

Contact

Armin Hottmann

Organisation

Kulturring in Berlin e.V., Bildungswerk

Tel

+49 30 53696534

E-mail

armin.hottmann@speechbubbles.net

Website

http://www.speechbubbles.net
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Språkdagen
Celebrating the European Day of Languages
«What does lingua franca mean?» «What is the origin of the word alphabet?» «How many official languages
does the European Union have?»
These were some of the questions in a web-based competition
in which more than 15,000 Internet users from 12 different
countries took part. The competition, backed by 18 different
language and cultural organisations, was organised in Stockholm
to celebrate the 2004 European Day of Languages. The 622
users that answered the most questions correctly received small
gifts, and the three best won a 24-lesson language course
donated by the Folkuniv ersitetet, a 24-hour language course
donated by the Studiefrämjandet (Study Promotion Association)
in Stockholm and a 30-hour language course donated by the
French Institute.
In addition, an open-air event was held at Stockholm Central Railway Station on the European Day of
Languages (26 September) targeting the general public. Postcards with a «language message» were
distributed, accompanied by a language quiz with some small prizes. The event also aimed to provide
information about language studies and grant possibilities in Sweden and abroad.
Organisations that gave financial support to these events included: the Czech Centre, the European
Commission’s representation in Sweden, the Finnish Institute, the Folkuniversitetet, the French Institute,
the Goethe-Institut, the Högskolan Dalarna, the Instituto Cervantes, the Internationella programkontoret,
the Italian Cultural Institute, the Polish Institute, the Romanian Embassy, the Russian Embassy, the
Stockholm Education Administration, the Studiefrämjandet, the Swedish Institute, the S wedish National
Agency for School Improvement and TV5 Europe.
The project started as a small initiative in 2003, and has since been repeated on an annual basis with
ever-increasing enthusiasm on the part of both organisers and participants. In 2005, three more partners
are joining the team: the Greek Embassy, the Modern Language Teachers’ Association of S weden and
the Slovak Embassy. On 26 September 2005, besides the web competition, «open-house» activities will
be organised in Stockholm and other Swedish towns, as well as taster lessons, postcard invitations to
schoolchildren and teachers to attend the various events, and an evening «happening» in Stockholm for
the general public, all of them emphasising the importance of multilingualism.

52

Contact

Gunnel Sjögren

Organisation

Internationella programkontoret

Tel

+46 8 4537250

E-mail

gunnel.sjogren@programkontoret.se

Website

http://www.sprakdagen.nu
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Steps to the World
Improving social integration through language learning
Steps to the World has dev eloped links between different
institutions and educational organisations in an effort to
help children from orphanages, together with children from
standard families, to develop their cognitive, affectiv e and
social potential as a means of improving their integr ation
into the community. Using English as the main tool of
communication, a coherent system of assistance has been
established in order to prepare institutionalised children
for insertion into social, professional and adult family life.
The strategy consisted of organising extr a-curricular
activities and non-conventional educational classes for
institutionalised children (including Roma children) in order
to improve their creativity, their learning and memorisation
abilities, and their general study skills through the intensive
use of English.
Innovative and challenging social activities were offered
to stimulate children from orphanages to communicate in
English. Educational topics included: speed reading techniques, memorisation techniques, leadership
and teamwork classes, activities and games, journalistic techniques and computer work. Recreational
activities included: swimming classes, outings and trips and art sessions.
Nine different patented methods hav e been used as
teaching aids for increasing reading speed and acquiring
new vocabulary, practising mnemonic techniques or as
relaxation techniques.
Four of the children in the target group received distinctions
at national creativity and invention fairs, and Steps to the
World was a warded the European Language Label in 2002
for its introduction of innovative techniques to language
teaching.

Contact

Anca Colibaba

Organisation

Fundatia Euroed

Tel

+40 232 252850

E-mail

acolib@euroed.ro

Website

http://www.euroed.ro

+40 744 667156
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Tra La La
Multimedia French
The place of the French language in the world, as for any other
language, depends greatly on the quality of the training tools and
methods on offer. In order to reinforce the position of the French
language and its contemporary image, and to ensure a better
didactic approach, it is necessary to have tools that make
learning foreign languages easier, more attractive and better
adapted to the expectations of young people, students and
professionals.
Tralalaclips were created with this aim in mind. Produced by
Tralalère, they are part of a set of tools developed by the French Ministry
of Foreign Affairs in partnership with the private sector that aim to motivate
people to speak French as well as certain other languages. The methods used are
oriented towards specific target groups, taking into account lifestyles, cultural aspects, ages and interests,
and are transferable to other audiences and environments.
Tralalaclips use audiovisual means to convey their
message. A multimedia training tool, in volving
television, video, DVD and radio, shows different life
situations based on «soap operas». Each of these
stories can be used for self-study purposes, with
cultural, grammatical and communication aspects
being addressed in several languages: French,
Spanish, Portuguese, Arabic and Chinese (in
progress). Various documents about France, the
Francophonie (French-speaking countries),
programmes with teaching support (comprising a
collection of learning clips, texts and vocabulary) and
karaoke programmes for children are also available.
In addition, a number of CDs have been produced for Tralalaclips, including French generation, a collection
of 100 contemporary songs, 18 Fables of La Fontaine, recited by Jean Rochefort, and The Universal
Declaration on Human Rights, all of which are accompanied by booklets for use in language classes.The
feedback from learners and institutions has demonstrated a very high level of appreciation and interest,
and these new tools hav e made a
France Anthonioz
significant contribution to the Contact
improvement of teaching quality and Organisation
Ministère des affaires étr angères, France
language learning motivation in France.
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Tel

+33 1 43179162

E-mail

france.anthonioz@diplomatie.gouv.fr

Website

http://www.diplomatie.gouv.fr
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Voluntaris per la Llengua
Helping newcomers to learn Catalan
Voluntaris per la Llengua is a regional initiative
that helps foreigners to learn and practise the
Catalan language in a non-formal environment.
With financial backing from local government
and communities, it succeeds both in promoting
the use of Catalan and in improving community
integration and intercultural awareness.
Two groups of persons are involved in the
scheme: volunteers who speak Catalan and are
willing to spend one hour a week (over 10
weeks) to speak in Catalan, and learners who
want to learn and/or improve their use of the
Catalan language.
Volunteers and learners fill in a form stating their interests and time preferences (either on paper or via
a website). The organisers then identify suitable couples who can meet at an information session.
Afterwards, the volunteer and the learner spend 10 hours speaking Catalan together. The couple receive
a list of possible activities and locations for their language practice, along with a set of linguistic materials,
but it is left up to them to decide what to do with their time.
The scheme has benefits for volunteers and learners alike: volunteers have the opportunity to find out
more about the culture and country of origin of the learner and to contribute to community life, while
learners are made to feel welcome, gain self-confidence in practising the language and increase their
integration into Catalan society. The effectiveness of this approach is demonstrated by the increasing
rate of participation: in 2002, there were 19 linguistic couples; in 2003, more than 1,500 (in 34 towns
across Catalonia); and in 2004, more than 5,000 couples in 58 towns.

Contact

Mercè Romagosa Huguet

Organisation

Consorci per a la Normalització Lingüística

Tel

+34 93 2723100

E-mail

mromagosa@cpnl.org

Website

http://www.cpnl.org/immigracio/index.htm
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World Language Programme
Language learning opportunities for employees
In 2003, the Hungarian government launched a life-long learning programme
(the World Language Programme) which was open to all public institutions.
These included nursery schools, primary and secondary school libraries,
community centres, archives, local governments and police forces. The scheme
provided financial support for a beginner ’s level language examination for
employees who had no certificate in any foreign language.
Applicants came from all types of institutions from all over Hungary, as a result of which more than 1,250
people passed a beginner’s level state examination. In 2004, the programme provided an opportunity to
follow up these activities by offering intermediate level examination courses for non-language teachers
in primary and secondary education.
In addition, 15 conferences were held (in 2003) with the
support of the World Language Programme, covering topics
closely connected to the importance of language learning.
These topics included innovative methods in foreign
language teaching, different types of language exams
available in Hungary, vocational language teaching, how
to teach languages to nursery school children, education
in minority languages in Hungary, etc. During 2004 and
2005, 34 life-long learning projects, nine conferences and
five publications are being funded under the auspices of
the World Language Programme.
As an additional measure, 80 Forrás resource centres have been set up across the country. Financial
support is being given for preparatory language courses for intermediate level examinations to ensure
the sustainability of resource centres and for in-service training for teachers participating in Forrás
projects.
One of the selection criteria for participants in language courses was that their institution agreed to
support them. This support implied flexibility or a discount in working hours for the period of the language
course as well as financial support. In this way the World Language Programme made language learning
easily accessible to a wide range of institutions and their employees.
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Contact

Noémi Balog-Tier

Organisation

Tempus Public Foundation

Tel

+36 1 2371300

E-mail

vilagnyelv@tpf.hu

Website

http://www.tka.hu
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YLE Language Resources
The biggest language school in Finland
YLE, the Finnish national broadcasting company, offers an extremely rich set of resources for learning
foreign languages. Indeed, YLE is now the biggest producer of language programmes among the member
countries of the European Broadcasting Union.

Five completely new TV series are being broadcast during 2005: a series on everyday English, a series
on Russian for tourists and another on the cultural history of Moscow, a series on the cultural background
of Italian and a game show on learning Italian. Other TV materials finalised recently are two series on
Chinese language and culture (2004 YLE/BBC/TeleacNOT), a series on Greek (2004 YLE/BBC), two TV
series on Portuguese language and culture and on Brazil, a series on Estonian (2002 YLE) and another on
German language and culture (2000 YLE). Three series on Italian, Spanish and French for travellers
were broadcast in 1999-2001 (YLE/BBC).
The Language Gate website (http://www.yle.fi/kieliportti) offers free resources and language materials
for Chinese, English, Estonian, Finnish, French, German, Greek, Italian, Portuguese, Russian, Spanish
and Swedish from elementary to intermediate level. The materials, which comprise interactive audio-,
video- and text-based exercises, are updated frequently and the site registers an a ver age of 200,000
page impressions every month.
For eager learners of Finnish, the series
Supisuomea is the first multimedia course
on Finnish language and culture. Produced
in 2004, it offers a series of free on-line
materials for adult false beginners (http://
www.yle.fi/supisuomea) as well as the
enjoyable Supisuomea TV series.

Contact

Sini Sovijärvi and Jaana Sormunen

Organisation

YLE Culture/Education

Tel

+358 91480 4813

E-mail

sini.sovijarvi@yle.fi

Website

http://www.yle.fi/opinportti/english

+358 91480 3247
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